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Condition: New. 14th. 269 x 234 mm. Language: English . Brand
New Book. Over the years, Boone and Kurtz s CONTEMPORARY
MARKETING has proven to be the premier teaching and learning
solution for principles of marketing courses. With each
groundbreaking new edition, this bestseller only grows stronger,
building on past milestones with exciting new innovations. The
all-new Fourteenth Edition continues the Boone and Kurtz
tradition of delivering the most technologically advanced,
student-friendly, instructor-supported text available. Current,
relevant, and cutting-edge, CONTEMPORARY MARKETING
remains in a class by itself.
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R eviews

The most eDective publication i at any time go through. This is certainly for all those who statte that there had not
been a worthy of looking at. Its been printed in an extremely straightforward way which is merely soon aEer i finished
reading this publication where basically changed me, change the way in my opinion.
-- Ma dyson R uther for d     

Very beneficial to any or all class of individuals. It is rally interesting throgh looking at time. You will not feel monotony
at at any time of your time (that's what catalogs are for concerning in the event you question me).
-- Dr . Da lla s R eing er  IV         
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